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Digital Advertising Checklist 



• Educating consumers
– No one really understands what's going on and what's at stake 

(Harris Poll ICO/Ofcom)

• Educating marketers
– Black box solutions, defer to agency

– Codes of conduct
– Trade bodies
– Enforcement action
– Transparency 

1 Education and understanding
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• Companies are accountable for the personal data they process

• Define use cases for the collection and transfer or personal data

• Contracts are not sufficient, auditing is required.

2 Understand your data journey
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• A DPIA will help assess whether the impact of processing is proportionate.
– Data minimisation
– Privacy by design
– Identifies risk

3 Conduct a Data Protection Impact 
Assessment (DPIA)
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• Scrutinise suppliers
– Due diligence
– Insist on evidence
– Contract

• ISO 27001 Information Security Management
• ISO 27701 Privacy Information Management

4 Audit your data privacy management 
and supply chain
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GDPR Recital 81:
“when entrusting a processor with processing activities, the 
controller should use only processors providing sufficient 
guarantees, in particular in terms of expert knowledge, 
reliability and resources, to implement technical and 
organisational measures which will meet the requirements of 
this Regulation”



• Special category data requires explicit consent

• It can be collected unintentionally from behaviours, combining data and 
also context

• Understand what data you are processing, the risk and how you 
demonstrate consent

• Avoid processing in possible

5 Ensure special category data has 
explicit consent
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• Is the risk worth the return?

6 Ensure that commercial benefits are 
assessed in context of risk
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What is Marketing Attribution?
The Short Definition: Put simply, marketing attribution is 
the analytical science of determining which marketing 
tactics are contributing to sales or conversions.
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